
	   1	  

DEPARTMENT OF SOCIAL AND ECONOMIC GEOGRAPHY 
UPPSALA UNIVERSITY  

 
Labour Geography in The Creative Economy (Reading Course) 

 
Spring 2014 

 
Brian J. Hracs  

 
Credits: 7.5 points (half time) 

 
Level: PhD 

 
Course Description: Course Objectives and Learning Outcomes 
 
This course is designed to provide an introduction to the literature on labour geography 
within the context of the creative economy. There will be a focus in this course on the ways 
in which labour practices and policies are being redefined in the context of creative 
industries such as fashion, music and design.  
 
The small size of this course will allow for in-depth discussions of the readings, which will 
be organized by theme (such as precarious employment and aesthetic labour). The purpose 
of the integrative papers is to provide a concise summary of the articles that have been 
examined, and to build knowledge that will be used in the final paper.  
 
The proposed themes of study are as follows: 

1. A broad introduction to the literature on labour in geography (i.e. precarious 
employment)  

2. A study of labour in creative industries (i.e. project based work in the cultural and 
creative economy) 

3. Aesthetic and emotional labour (i.e. personal branding, retail and gender) 
4. Emerging issues in labour geography (i.e. new forms of organization and network 

formation) 
 
Examination: The examination for this course will be in two parts. For each reading 
section, the assignment is to write an integrative paper of approximately two to three pages 
that provide a summary and analysis of approximately 20 articles. The final assignment will 
be to write a ten-page discussion paper related to the readings. Dr. Dominic Power will also 
review all submitted works. 
 
Deadlines: 
One integrative paper will be due per section, on the following dates: 

• Section 1: February 7th 
• Section 2: February 28th 
• Section 3: March 28th 
• Section 4: April 18 
• Final Paper: April 20th 
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Planned Meetings:  There will a meeting between the student and course organizer after 
the submission of each integrative paper to review the material in each of the four 
subsections.  
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